MEMORIAL
AIRPORT

Passenger Demand Analysis

YEAR ENDED DECEMBER 31, 2019




)
—
Z
LL|
—
Z
O
O

TABLE OF CONTENTS

INTRODUCTION & METHODOLOGIES ..........coeviivies 1
INAUSETY TTENAS ...eiiiiiiie et 1
ODJECHIVES ... 2
MELNOAOIOGY ...ttt 3

EXECUTIVE SUMMARY ....coiiiiiiiiiiiiece e 4

AIRPORT USE ... e 6
Airport CatChment Ar€a .........vveviiiiiie it 6
AL SEIVICE .ttt 7
Passenger and Population Trends.........ccccoovveeeiiieeesniiee e 7
ATTPOIT USE ..ttt 8
Domestic and International Itineraries...........cccccovvveeeiiiiieinieee e 8
Airport Use by COMMUNILY ......eeeeeiiiieeiiieie e 9

TRUE MARKET ...t 10
True Market EStMAate........coocviiiiiiiiiee e 10
Top 25 True Market Destinations...........ccovvveeeiiiieeniiiie e 11
Top 25 Domestic DeSHINALIONS ........ccoiuieeiiiiie e 12
Top 10 Domestic Destinations by Originating Airport ..............cce..... 13
Top 15 International DestinatioNS ...........covvveeeiiiieeiiieee e 14
Federal Aviation Administration (FAA) Geographic Regions ............ 15
Regional Distribution of Travelers..........ccccovivveiiiee i, 16
Distribution of International Travel ...........ccocveiiienieiiiene e 17

AIRLINES ... 18
AIrlines Used at PUB...........cccooiiiiiieiiieicesee et 18
Airlines Used at DEN...........oooiiiiiiiiiie e 19
Airlines Used at COS .........ooiiiiiiiiiiiiiiee et 20
Diverting Passenger Airling USE..........cooviieeiiiiieeeiiiiee s 21

FACTORS AFFECTING AIR SERVICE DEMAND AND

RETENTION . ...t 22
Passenger Activity COMPATSON .......c.coveiiieeeaiiieeeiieeesiieeeesiiee e 22
ATTTAIES .. 23
Nonstop Service Availability ............occvveriieiiii s 25
Quality of Air Service at Competing AIrports ........cccoocvveerieeeeiiieeene 26
Retention Rate SENSIIVILY .........ceeeeiiiiieiiiiee e 27

AIRLINE PERFORMANCE COMPARISONS.................. 28
Load Factor, Available Seats and Passengers.........cccccocvveeeviineeenins 28
Seats, Departures and Load Factor Comparisons ...........ccceevvveeenne 29
Passengers, Revenue, Fare and Yield Comparisons............cc.ccc..... 30
Revenue Per Available Seat Mile Performance ...........ccccccvevovenneene 31

SITUATION ANALYSIS ... 32
Essential Aif SEIVICE ......c..evviiiieei e 33
Incumbent Airline Opportunities i United Airlines ..........cccccccvveennneen. 34
New Entrant Airline Opportunities ...........ccceeeiiieeeriiiee e 35

TOP 50 TRUE MARKETS ..o, 40

GLOSSARY .. 42



INTRODUCTION & METHODOLOGIES

Achieving air service success requires thoroughly B
understanding the market and the needs of local
stakeholders, airlines, and trends impacting the aviation
industry. Air service development efforts are most
effective when they follow a plan consistent with
industry trends, the air service needs of the community
and specific strategies of target airlines for additional

air service. This section discusses industry trends that
will impact Pueblo Memorial Airport (PUB) as well as the
methodologies used in the development of this report.

INDUSTRY TRENDS

The airline industry has had the strongest performance

in its history over the past seven years. Airlines routinely produced double-digit profit margins and supported load factors
in the 85 percent range. Industry consolidation through mergers and acquisitions over the previous 15 years resulted in
the top four airlines controlling over 80 percent of the U.S. domestic market which helped balance supply and demand for
airline seat capacity. Airlines replaced smaller regional jets and narrow-body aircraft with larger aircraft with better
operating economics. They connected passengers through fewer major hubs while reducing flights in smaller, less
lucrative short-haul markets. Airlines also learned to drive substantial new revenue streams through ancillary revenues
including squeezing more value out of mileage and credit card affinity programs, charging baggage fees, ticket change
fees, and selling more onboard food and beverages. In this environment ultra-low-cost carriers like Allegiant Air, Frontier
Airlines and Spirit Airlines grew rapidly, but major airlines were successful in segmenting service offerings to compete
effectively or, in some cases avoid competing, with these airlines. As a result, all segments of the industry produced
strong financial results to the tune of more than $100 billion in net profits for the U.S. industry since 2013.

Calendar year 2020 appeared to be headed for an equally strong year, but the emergence of the Coronavirus Disease
2019 (COVID-19) pandemic sent devastating effects throughout world economies, and no industry was impacted more
visibly than the airlines. By late March 2020, U.S. passenger demand had fallen 95 percent and airlines were rapidly
adjusting schedules to mitigate as much of the impact as possible. Overall U.S. seat capacity dropped by over 70 percent.
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The U.S. Coronavirus Aid, Relief, and Economic Security Act, also known as the CARES Act,
provided up to $58 billion in grants and low interest loans to airlines as well as another $10 billion
to airports to shore up some of the damage. Airlines are still evolving their network and planning
processes to attempt to manage through the crisis.

Most experts expect the start of some level of recovery to begin by mid-summer with demand
and seat capacity slowly ramping back up as confidence in travel rebuilds, but most airline
executives are predicting that the entire industry will emerge as a smaller and potentially
structurally-different entity at the end of the pandemic. Over the long-term, however, the airline
industry has demonstrated exceptional resilience and is expected to see a return to the long-term
growth trends that have dominated the industry for the past 50 years. Service levels and seat
capacity will eventually rebound, but there is the potential that smaller markets like Pueblo that
are dependent on small regional jet operations will undergo another evolution in frequency
constraints and risk.

With these trends in mind, the responsibility is on airports to monitor their market and be proactive with their air service
development efforts, especially when performance issues are noted. When service improvements or new service is
sought, it is important that airports and communities know and understand their market, and the Passenger Demand
Analysis is a critical tool in helping communities do so. It provides objective air traveler data, compiled from industry
accepted sources using standard methodologies.

This study reviews historical trends and catchment area demand as it existed through the fourth quarter of 2019 (the latest
available traffic base at the time of this study). Assumptions about the pandemic-affected air travel environment have not
been incorporated because there is not currently a clear view to where this evolving situation will lead. While the currently
evolving environment will certainly create some temporary setbacks or delay potential expansion plans, the observations
and recommendations of this study are still valid and important for long-term air service development.

OBJECTIVES

The objective of the Passenger Demand Analysis is to develop information on the travel patterns of airline passengers
who reside in the PUB catchment area. The report provides an understanding of the PUB situation and formulates
strategies for improvement. This analysis includes an estimate of total airline passengers in the catchment area and
related destinations as well as an assessment of the air service situation at PUB.



Although limitations exist, ARC
data accurately portrays the
airline ticket purchasing habits
of a large cross-section of
catchment area travelers.

- _____________________________________________________________________|
METHODOLOGY

The Passenger Demand Analysis combines Airline Reporting Corporation (ARC) ticketed data and U.S. Department of
Transportation (DOT) airline data to provide a comprehensive overview of the air travel market. For the purposes of this
study, ARC data includes tickets purchased through travel agencies in the PUB catchment area (Exhibit 3.1, page 6) as
well as tickets purchased via online travel agencies by passengers in the PUB catchment area. It does not capture tickets
issued directly by airline web sites (e.g., www.aa.com, www.united.com) or directly through airline reservation offices. The
data used include tickets for the zip codes in the catchment area, NOT all tickets. As a result, ARC data represents a
sample to measure the air travel habits of catchment area air travelers. Data for travel agencies located within the
catchment area is reported by the zip code of the travel agency. Online travel agency data (e.g. Expedia, Orbitz, and
Travelocity) is reported by the customer zip code used to purchase the ticket. Although limitations exist, ARC data
accurately portrays the airline ticket purchasing habits of a large cross-section of catchment area travelers. A total of
7,979 ARC tickets for the year ended December 31, 2019, were used in this analysis. Adjustments were made for Frontier
Airlines, Southwest Airlines and Spirit Airlines since they have limited ARC representation.



EXECUTIVE SUMMARY

DATA SOURCE/

CATCHMENT AREA

The Passenger Demand Analysis includes
7,979 ARC tickets from the PUB catchment
area for the year ended December 31, 2019.
The catchment area has an estimated

population of 209,851 in 2019 and 24 zip codes.

In addition to ARC data, Diio Mi origin and
destination data and schedule data is used
throughout the report. Adjustments were made
for Frontier Airlines, Southwest Airlines and
Spirit Airlines.

DEPARTURES AND

AVAILABLE SEATS

For the year ended December 31, 2019, PUB
had service by one airline, United Airlines,
serving Denver International Airport (DEN)

nonstop and Liberal, KS.PUB&s service

supported by Essential Air Service (EAS).
Overall, there were 938 scheduled departures
with 46,900 annual seats on 50-seat regional
jet aircraft.

AIRPORT USE

Nine percent of catchment area travelers used
PUB, while 60 percent diverted to DEN and 31
percent to Colorado Springs Airport (COS).

TRUE MARKET

PUB6s total air service
market, is estimated at 258,524 annual origin
and destination passengers. Domestic travelers
accounted for 237,545 of the total true market
(92 percent). International travelers made up

the remaining 20,980 passengers (8 percent).
DEN captured a higher share of international
travelers, 89 percent, than domestic, 58

percent. COS served 33 percent of domestic
and 7 percent of international passengers.

DESTINATIONS

Sixty-three percent of travelers were destined to
the top 25 markets. Los Angeles was the
number one destination. PUB retained just 4
percent of passengers to Los Angeles. The next
largest markets were Las Vegas, Seattle,
iH%uston-lntercontinental and San Francisco
with retention of 5, 8, 5 and 10 percent,
respectively. Two of the top 25 markets had
retention rates greater than 15 percent while
seven markets had retention of less than

5 percent.

REGIONAL DISTRIBUTION

ma rTweaty-nine peacénk of tchvelers weretdestined

to the West region and 15 percent to the
Southwest region. PUBG6 highest retention was
in the Central region at 22 percent, while the
lowest retention was to international
destinations at 4 percent. Of the international
travelers, the top three international regions
were Mexico and Central America, Asia,

and Canada.

AIRLINES USED

With service limited to United, nearly 100
percent of passengers traveled on a United
ticket to/from PUB, while less than 1 percent of
passengers were traveling on codeshare
partner tickets.

Diverting passengers were estimated using an
approximation of carrier share with ARC data.
Carrier shares of diverting PUB catchment area
passengers were United with 42 percent,
Frontier Airlines with 16 percent, American
Airlines with 14 percent, Delta Air Lines with 11
percent, Southwest Airlines with 9 percent and
Spirit Airlines with 4 percent. Other various
airlines served the remaining 4 percent of
diverting passengers.



PASSENGER ACTIVITY

For the year ended December 31, 2010,
through the year ended December 31, 2019,
PUBG srigin and destination passengers (as
reported by the airlines to the U.S. DOT)
increased at a compounded annual growth rate
(CAGR) of 0.6 percent. DEN had the largest
CAGR growth at 5.5 percent, while COS6 s
CAGR decreased by 0.5 percent.

DOMESTIC AIRFARES

For the year ended December 31, 2019, the
one-way average domestic airfare for PUB was
$194. PUBG fare was $57 higherthan DE N O s
average fare and $16 higher than COS. In
individual markets, PUB had the highest fare in
12 of the top 25 true markets, with PUB having
a lower fare than COS in 13 markets and a
higher fare than DEN in all of the top 25
markets. The fare disparity exceeded $100 one-
way in two markets, $108 one-way to
Washington-National and $101 one-way to

San Antonio.

AVERAGE FARE TREND

From the year ended December 31, 2010,
through the year ended December 31, 2019,
the average domestic airfare for PUB increased
at a CAGR of 6.4 percent. Fares at DEN
increased at a CAGR of 0.1 percent while the
COS average fare increased at a CAGR of 0.3
percent. Since 2012, PUBGs
$48 to $75 higher than DEN and $3 to $64
higher than COS.

NONSTOP SERVICE

For the year ended December 31, 2019, PUB
offered nonstop service to just DEN, which was
not in the top 25 destinations. DEN had nonstop
service to all 25 of the top 25 destinations with
2,222 weekly frequencies, while COS offered
service to 11 of the top 25 markets with 145
weekly frequencies.

AIRLINE COMPARISONS

PUB ranked 187" outof Un i t 24d 6.S.
markets in terms of the number of seats offered
for the year ended December 31, 2019. PUB
ranked 182" highest in the number of
departures. PUB6s | oad ®B5actor
percentage points below Un i t avdrégs in
the U.S. but improved 5 percentage points year-
overyear. Whi | e PUBOSs
revenue increased 15 and 20 percent,
respectively, Unitedo6s
increased just 4 percent.

wa s

On a revenue per available seat mile (RASM)
basis, PUB performed below the hub average

for United at DEN for all markets under 500

miles in stage length. PUB6 s RA S M0.6va s
cents, which was a 20 percent increase over
the previous yearos

ESSENTIAL AIR SERVICE

PUBGOs service is gmilpporte
f ar eannlbia subsidyvtreough lavember 2022 with

SkyWest Airlines operating as United Express.

The U.S. DOT continues to enforce statutory

requirements for the EAS program including the
$200 per passenger subsidy cap and 10
enplanement per service day minimum. With
current service levels on SkyWest, there is no
near-term risk of PUB not meeting these
statutory requirements. There are always risks
that changes to the EAS program could
jeopardize service at PUB long term.

AIR SERVICE OPPORTUNITIES
PUBOG s g e dogatice présents a number
of airline-related obstacles, especially in regard
to retaining catchment area passengers. PUB is
located just 115 miles (less than a two-hour
drive) from DEN. This close proximity to DEN
makes it especially challenging to retain
passengers in PUB

and expand

passen g e rS§vice gffgrings.

s y Wit exfsting\servicg gyiksidized through the

EAS program, it is unlikely that any new service
on a traditional legacy carrier, either
United/SkyWest or a new entrant like Delta or
American, would happen without using EAS
subsidies. The addition of service to a different
hub would almost certainly be at the expense of
at least one roundtrip to DEN.

RASM performance.

The only additional PUB service is potentially by
Allegiant Air. Allegiant left COS in 2018 and

dservvi\s:cle <’:tlt lﬁUB é:oulg %ote%tially use its close

proximity to Colorado Springs to draw enough
passengers to support Al | e g lovaaodt, 6 s
leisure service.

I
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To understand airport use, it is important to understand the relative size of the catchment area, current air service and

passenger activity. PUBO s
the catchment area.

use was

AIRPORT CATCHMENT AREA

An airport catchment area, or service area, is a
geographic area surrounding an airport where
it can reasonably expect to draw passenger
traffic and is representative of the local market.
The catchment area contains the population of
travelers who should use PUB considering the
drive time from the catchment area to
competing airports. This population of travelers
is PUBG6 focus market for air service
improvements and represents the majority of
travelers using the local airport.

Exhibit 3.1 identifies the PUB catchment area.
It is comprised of 24 zip codes within the U.S.
with a population of approximately 209,851 in
2019 (source: U.S. Census Bureau, Woods &
Poole Economics, Inc.).

d e yeer endedmbecdmber 81i, 2019, ARC data for the zip codes from

EXHIBIT 3.1 PUB CATCHMENT AREA
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United Airlines was the only
carrier serving PUB for the year
ended December 31, 2019, with
nonstop service to their

DEN hub.

1 Source: Diio Mi; Woods & Poole Economics, Inc.

3 AIRPORT USE

AIR SERVICE

Catchment area airport use is affected by a variety of factors including destinations offered, flight frequency, available
seats, type of aircraft, airfares and distance to a competing airport. Table 3.1 provides PUB6 departures and seats by
month for the year ended December 31, 2019. PUB had service on United Airlines, operating a total of 938 annual
departures and 46,900 annual seats. Nonstop service was provided to DEN with an average of two daily nonstop flights.
The Liberal service is part of a tag whereby the aircraft originates in Liberal and stops on the way to DEN in PUB.

TABLE 3.1 DEPARTURES AND SEATS BY AIRLINE AND DESTINATION

SroTNATON | MARKETING
CARRIER
48 52 52 54 50 54 53 51 54 51 53

Denver, CO United 53
Liberal, KS United 27 24 26 26 27 25 27 26 26 27 25 27
Total Departures 80 72 78 78 81 75 81 79 77 81 76 80
Total Seats 4,000 3,600 3,900 3,900 4,050 3,750 4,050 3,950 3,850 4,050 3,800 4,000

PASSENGER AND POPULATION TRENDS

Exhibit 3.2 plots origin and destination passenger trends from 2010 to 2019 compared to population trends at PUB. The
Pueblo, CO Metropolitan Statistical Area (MSA) was used as a surrogate for the growth trend of the PUB catchment area
population. During the 10-year period, passengers and population increased at a 0.6 percent CAGR; however, origin and
destination passengers fluctuated significantly over the 10-year period.

EXHIBIT 3.2 PASSENGERS AND POPULATION TRENDS
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PUB retains 9 percent of its
catchment area passengers,
with DEN being the largest
diversionary airport at

60 percent and COS following
at 31 percent.

3 AIRPORT USE
N

AIRPORT USE EXHIBIT 3.3 AIRPORT USE

PUB
Exhibit 3.3 shows the airports used by PUB catchment area cos 9%
travelers. An estimated9per cent of the catc 31%

travelers used PUB for their trips; 60 percent diverted to DEN
and 31 percent to COS.

DOMESTIC AND INTERNATIONAL

ITINERARIES

Table 3.2 shows passengers by domestic and international DEN
itineraries. Nine percent, or 21,455 domestic travelers, and 4 60%
percent, or 725 international travelers, used PUB. DEN is the

top diversionary airport for domestic and international TABLE 3.2 AIRPORT USE - DOMESTIC &

INTERNATIONAL COMPARISON

ORIGINATING AIRPORT USE
RANK AIRPORT
1

passengers, capturing a higher percentage of international
travelers, 89 percent, than domestic travelers, 58 percent. COS

captured a small share of international traffic at 7 percent Domestic

compared to domestic travelers at 33 percent. The PUB CIEL 0 o8
2 COS 78,732 33

catchment area had an estimated 258,524 annual origin and 3 PUB 21,455 9
destination travelers for the year ended December 31, 2019. Subtotal 237,545 100

International

1 DEN 18,749 89

2 COS 1,506 7

3 PUB 725 4
Subtotal 20,980 100

Domestic and International

1 DEN 156,107 60

2 COS 80,238 31

8 PUB 22,180 9
Total 258,524 100
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AIRPORT USE BY COMMUNITY

Airport retention rates by community are an important aspect to understanding the overall PUB
catchment area. Table 3.3 shows how retention varies among the local communities within it.
ARC tickets include local travel agency data which is reported by the agency zip code and online
travel agency data which is reported by the passenger zip code.

Overall, the Pueblo community generates the highest number of true market passengers, with
nearly 222,000 annual passengers or 86 percent, followed by the Florence, Penrose and
Walsenburg communities. Communities with lower than average retention (less than 5 percent)
included the Florence, Penrose, Walsenburg and La Veta communities. The highest retention
(greater than 15 percent) included the Beulah, Colorado City and Boone communities.

g
b

TABLE 3.3 AIRPORT USE BY COMMUNITY

TRUE MARKET
PASSENGERS
Pueblo 61 31 9 221,947
Florence 68 32 0 7,854
Penrose 42 55 4 4,650
Walsenburg 70 27 2 3,822
Beulah 58 25 18 3,586
Rye 58 31 11 3,471
La Veta 73 26 1 3,459
Colorado City 36 47 17 2,965
Fowler 58 29 13 2,229
Boone 66 6 28 1,416
Other 58 32 11 3,125

Total 60 31 9 258,524
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TRUE MARKET

The true market portion of the Passenger Demand
Analysis provides the total number of passengers in the
catchment area; specifically, it analyzes the portion of
passengers diverting from the PUB catchment area.
This section investigates destinations associated with
travel to and from the catchment area. In addition,
destinations are grouped into geographic regions to
further understand the regional flows of catchment area
air travelers.

TRUE MARKET ESTIMATE

The airport catchment area (Exhibit 3.1, page 6)
represents the geographic area from which the airport
primarily attracts air travelers. Domestic airlines report origin and destination traffic statistics to the U.S. DOT on a

quarterly basis. Used by itself, these traffic statistics do not quantify the total size of an air service market. By combining

ARC tickets with passenger data contained in the U.S. DOT airline reports, an estimate of the total air travel market by
destination was calculated. The tot alueainmartkreatvoe.l Praasrskeentg eirss aalrse
for domestic and international markets on a destination basis. Adjustments were made to account for Frontier Airlines,

Southwest Airlines and Spirit Airlines, which are under-represented in ARC data.

The ARC data used in this report includes information on initiated passengers ticketed by local or online travel agencies.
This enables the identification of passenger retention and diversion. According to U.S. DOT airline reports for the year
ended December 31, 2019, 61 percent of PUB origin and destination passengers initiated air travel from PUB, and the
other 39 percent began their trip from another city (e.g. New York, Los Angeles and Phoenix). For the purposes of this
analysis, it is assumed that travel patterns for PUB visitors mirror catchment area passengers.

10



TOP 25 TRUE MARKET DESTINATIONS

The top 25 destinations for PUB (shown in Table 4.1) accounted for 63 percent of the travel to/from the PUB catchment
area. Los Angeles was the largest market with 16,225 annual passengers (22.2 passengers daily each way [PDEW]) and
accounted for 6 percent of all catchment area travel. Las Vegas, Seattle, Houston-Intercontinental and San Francisco
made up the remaining top five markets.

TABLE 4.1 TRUE MARKET ESTIMATE - TOP 25 DESTINATIONS

PUB
DIVERTED TRUE
RANK DESTINATION REPPOAR)’(TED MARKET PDEW

1 Los Angeles, CA 692 15,533 16,225 22.2
2 Las Vegas, NV 791 13,868 14,659 20.1
3 Seattle, WA 835 10,005 10,840 14.8
4 Houston, TX (IAH) 463 9,038 9,501 13.0
5 San Francisco, CA 888 7,909 8,796 12.0
6 San Diego, CA 1,290 7,027 8,318 11.4
7 Dallas, TX (DFW) 446 7,710 8,156 11.2
8 San Antonio, TX 190 7,470 7,660 10.5
9 Phoenix, AZ (PHX) 445 7,036 7,481 10.2
10 Orlando, FL (MCO) 412 6,984 7,397 10.1
11 Boston, MA 315 6,315 6,630 9.1
12 Cancun, Mexico 100 6,164 6,263 8.6
13 Minneapolis, MN 384 5,372 5,757 7.9
14 New York, NY (LGA) 528 5,218 5,746 7.9
15 Atlanta, GA 162 5,024 5,186 7.1
16 Washington, DC (DCA) 260 4,723 4,983 6.8
17 Salt Lake City, UT 189 4,306 4,495 6.2
18 Philadelphia, PA 149 3,834 3,983 515
19 Tampa, FL 231 3,752 3,983 5.5
20 Orange County, CA 259 2,932 3,190 4.4
21 Chicago, IL (ORD) 337 2,733 3,071 4.2
22 Portland, OR 724 2,272 2,995 4.1
23 Detroit, Ml 120 2,633 2,753 3.8
24 Baltimore, MD 121 2,521 2,642 3.6
25 Charlotte-Douglas, NC 70 2,231 2,301 3.2
Top 25 destinations 10,402 152,609 163,011 223.3
Total domestic 21,455 216,090 237,545 325.4
Total international 725 20,255 20,980 28.7

All markets 22,180 236,344 258,524 354.1



San Diego and Portland had the
highest retention rates,
exceeding 15 percent, while
seven markets had retention of
less than 5 percent.

TOP 25 DOMESTIC DESTINATIONS

4 TRUE MARKET

Table 4.2 shows the percentage of passengers by market and originating airport for the top 25 domestic destinations. Six
percent of passengers used PUB for travel to the top 25 domestic markets. Overall, the highest retention rates by market
(greater than 15 percent) included San Diego and Portland. The lowest retention rates (less than 5 percent) included Los
Angeles, San Antonio, Atlanta, Salt Lake City, Philadelphia, Detroit and Charlotte.

TABLE 4.2 TOP 25 DOMESTIC DESTINATIONS BY ORIGINATING AIRPORT

RANK

© oo ~NOO UL WNPE
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DESTINATION

Los Angeles, CA
Las Vegas, NV
Seattle, WA
Houston, TX (IAH)
San Francisco, CA
San Diego, CA
Dallas, TX (DFW)
San Antonio, TX
Phoenix, AZ (PHX)
Orlando, FL (MCO)
Boston, MA
Minneapolis, MN
New York, NY (LGA)
Atlanta, GA
Washington, DC (DCA)
Salt Lake City, UT
Philadelphia, PA
Tampa, FL
Orange County, CA
Chicago, IL (ORD)
Portland, OR
Detroit, Ml
Baltimore, MD
Charlotte-Douglas, NC
Raleigh/Durham, NC
Top 25 Domestic
Total Domestic

73 22 4
53 42 5
77 15 8
37 58 5
7 19 10
65 20 16
38 57 5
19 78 2
48 46 6
53 a1 6
86 9 5
45 48 7
78 13 9
45 52 3
78 17 5
58 38 4
76 20 4
58 36 6
80 12 8
48 a1 1
60 16 24
59 36 4
52 44 5
88 9 3
7 24 6
60 34 6
58 33 9

12

PAX
16,225
14,659
10,840

9,501
8,796
8,318
8,156
7,660
7,481
7,397
6,630
6,263
5,757
5,746
5,186
4,983
4,495
3,983
3,983
3,190
3,071
2,995
2,753
2,642
2,301
163,011
237,545



Los Angeles, Las Vegas,
Orlando-International and
Phoenix-Sky Harbor were
markets included in the top 10
destinations for both DEN

and COS.

4 TRUE MARKET
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TOP 10 DOMESTIC DESTINATIONS BY ORIGINATING AIRPORT

Table 4.3 shows the top 10 markets when passengers exclusively fly out of PUB as well as the top 10 markets when
passengers fly exclusively from DEN and COS. Los Angeles, Las Vegas, Orlando-International and Phoenix-Sky Harbor
were markets included in the top 10 destinations for both DEN and COS. Exhibit 4.1 shows the top 10 markets overall
and the share PUB, DEN and COS airports receive by market with a bar graph.

TABLE 4.3 TOP 10 DOMESTIC DESTINATIONS BY ORIGINATING AIRPORT

1 Los Angeles, CA 11,918 Las Vegas, NV 6,156
2 Seattle, WA 8,335 San Antonio, TX 5,999
3 Las Vegas, NV 7,712 Houston, TX (IAH) 5,493
4 San Francisco, CA 6,252 Dallas, TX (DFW) 4,646
5 Boston, MA 5,686 Los Angeles, CA 3,615
6 San Diego, CA 5,385 Phoenix, AZ (PHX) 3,463
7 New York, NY (LGA) 4,487 Orlando, FL (MCO) 3,061
8 Orlando, FL (MCO) 3,924 Minneapolis, MN 2,765
9 Washington, DC (DCA) 3,867 Atlanta, GA 2,672
10 Phoenix, AZ (PHX) 3,572 Salt Lake City, UT 1,701

EXHIBIT 4.1 RETENTION AND DIVERSION FOR THE TOP 10 DESTINATIONS
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SFO SAN DFW
Top 10 Markets

San Diego, CA 1,290
Denver, CO 989
San Francisco, CA 888
Seattle, WA 835

Las Vegas, NV 791
Portland, OR 724
Los Angeles, CA 692
Liberal, KS 532
New York, NY (LGA) 528
Houston, TX (IAH) 463
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TOP 15 INTERNATIONAL DESTINATIONS

Table 4.4 shows the percentage of passengers for the top 15 international destinations by
originating airport. Only the top 15 international destinations are shown due to the smaller
market sizes involved with international itineraries and limited available data. PUB retained 4
percent of the catchment area passengers destined for the top 15 international markets.

Cancun, Mexico, San Jose del Cabo, Mexico, and Vancouver, Canada were the top three
international markets. The highest retention was to Melbourne, Australia and Bogota,
Colombia while the lowest retention was to Cancun, Mexico.

TABLE 4.4 TOP 15 INTERNATIONAL DESTINATIONS BY ORIGINATING AIRPORT

AN SEETTACTIAN ORIGIN AIRPORT % PASSENGERS
TOTAL _|_PDEW
93

1 Cancun, Mexico 6 2 6,263 8.6
2 San Jose del Cabo, Mexico 89 6 5 1,597 2.2
3 Vancouver, Canada 76 19 5 945 1.3
4 Ottawa, Canada 95 0 5 769 1.1
5 Puerto Vallarta, Mexico 85 9 6 679 0.9
6 Beijing, China 94 0 6 547 0.7
7 Sydney, Australia 94 0 6 512 0.7
8 Tokyo-Haneda, Japan 94 2 4 474 0.6
9 Shanghai, China 94 2 4 474 0.6
10 Hong Kong, Hong Kong 94 0 6 462 0.6
11 Melbourne, Australia 92 0 8 445 0.6
12 Bangkok, Thailand 94 2 4 426 0.6
13 Mexico City, Mexico 94 2 4 426 0.6
14 Edmonton, Canada 94 2 4 426 0.6
15 Bogota, Colombia 91 0 9 418 0.6

Top 15 International 91 5 4 14,864 20.4

Total International 89 7 4 20,980 28.7
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4 TRUE MARKET

FEDERAL AVIATION ADMINISTRATION (FAA) GEOGRAPHIC REGIONS

Most airline hubs are directional
and flow passenger traffic to
and from geographic regions,
not just destinations within

the region.

It is important to identify and quantify air travel markets, but it is also important to measure air travel by specific
geographic regions. Generally, airlines operate route systems that serve geographic areas. Additionally, most airline hubs
are directional and flow passenger traffic to and from geographic regions, not just destinations within the region.
Therefore, air service analysis exercises consider the regional flow of passenger traffic as well as passenger traffic to a
specific city. Accordingly, this section analyzes the regional distribution of air travelers from the airport catchment area.
For this exercise, the FAA geographic breakdown of the U.S. is used (Exhibit 4.2).

EXHIBIT 4.2 FAA GEOGRAPHIC REGIONS
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4 TRUE MARKET

N
REGIONAL DISTRIBUTION OF TRAVELERS

Table 4.5 and Exhibit 4.3 divide catchment area travel into the FAA's nine geographic regions and one catch-all
international region. The West region was the largest traveled region for PUB catchment area passengers, with 29
percent of passengers. The Southwest region was the second largest with 15 percent of passengers. PUBO setention was
highest to the Central region at 22 percent while its lowest retention rate was to international destinations at 4 percent.

TABLE 4.5 REGIONAL DISTRIBUTION OF TRAVEL BY AIRPORT

SEN Pax 45494 15776 19,885 18717 12553 15064 18,749 5891 3,387 590 156,107
% 29 10 13 12 8 10 12 4 2 0 100
cos Pax 22141 20627 11694 8178 7,704 5,194 1,506 837 2,147 210 80,238
% 28 26 15 10 10 6 2 1 3 0 100
oUB Pax 6,368 2,530 2,062 4,739 2,113 1,751 725 333 1,517 42 22,180
% 29 11 9 21 10 8 3 2 7 0 100
ol Pax 74003 38933 33641 31635 = 22371 22009 20,980 7,061 7,051 842 258,524
ot % 29 15 13 12 9 9 8 3 3 0 100
PUB Retention % 9 6 6 15 9 8 4 5 22 5 9

EXHIBIT 4.3 REGIONAL DISTRIBUTION OF TRAVEL
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4 TRUE MARKET

DISTRIBUTION OF INTERNATIONAL

Mexico and Central America TRAVEL
was the largest international
region, with 49 percent of PUB Table 4.6 shows international travelers by airport and

region. Eight percent of catchment area travelers had
international itineraries. Mexico and Central America
was the most frequented international region with 49
percent, or 10,373 of the total 20,980 catchment area
international travelers, followed by Asia with 18
percent of the total and Canada with 14 percent of the
total. Europe was the fourth largest region with 7
percent of international travel. The remaining top
international regions were, in order of greatest to
least: Australia and Oceania, South America, the
Caribbean, Africa, and the Middle East.

catchment area international
passengers.

TABLE 4.6 REGIONAL DISTRIBUTION OF INTERNATIONAL PASSENGERS

REGION ORIGINATING AIRPORT TRUE % OF RETPELKII_BHON
49

Mexico & Central America 9,294 793 286 10,373 3
Asia 3,388 255 156 3,800 18 4
Canada 2,343 411 146 2,900 14 5
Europe 1,352 32 31 1,415 7 2
Australia & Oceania 969 1 67 1,038 5 6
South America 587 3 38 628 3 6
Caribbean 600 7 0 607 3 0
Africa 113 2 0 115 1 0
Middle East 102 2 0 103 0 0
Total passengers 18,749 1,506 725 20,980 100 4
% of row 89 7 4 100 - -
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AIRLINES

2 Source: Diio Mi

Information in this section identifies airline use by catchment area air travelers. The information is airport and airline
specific. The intent is to determine which airlines are used to travel to specific destinations. The airline market share at
PUB is based on U.S. DOT airline reported data. Airline market share at diverting airports is based on ARC data and is an
diverted passengers.

estimationof t he carrierds share

AIRLINES USED AT PUB

RANK
Table 5.12 provides the airline share for the top 25 true —

markets and total share by airline at PUB. With service
on just United Airlines, nearly 100 percent of
passenger traffic flew with that airline. The less than 1
percent of other traffic was either interline or
codeshare connections.

TABLE 5.1 AIRLINES USED AT PUB

TOP 25 DOMESTIC
TRUE MARKETS

© 00 ~NOO O~ WDN

NNNRNNMNRERRRRRRERRRR R
OB WNPOO®N®UNWNERO

of

San Diego, CA
Denver, CO
San Francisco, CA
Seattle, WA
Las Vegas, NV
Portland, OR
Los Angeles, CA
Liberal, KS
New York, NY (LGA)
Houston, TX (IAH)
Dallas, TX (DFW)
Phoenix, AZ (PHX)
Orlando, FL (MCO)
Minneapolis, MN
Boise, ID
Chicago, IL (ORD)
Sacramento, CA
Nashville, TN
Boston, MA
San Jose, CA
Washington, DC (DCA)
New Orleans, LA
Orange County, CA
Spokane, WA
Austin, TX
Total Top 25
Total All Markets

100
100
100
99

100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100
100

100
100

0

[eNelilelelelelelNelleoleNolelNelolNeololleolelolNelolNoNol Helle)

PAX
1,290
989
888
835
791
724
692
532
528
463
446
445
412
384
376
337
334
321
315
308
260
260
259
251
238

12,679
22,180



United Airlines had the highest
share of catchment area
passengers at DEN, carrying 41
percent of diverting passengers.

AIRLINES USED AT DEN

5 AIRLINES

Table 5.2 shows the airlines used and top destinations when travelers from the catchment area used DEN. United Airlines
served the highest share of catchment area passengers at DEN, carrying 41 percent of diverting passengers. Southwest
Airlines had the second highest share at 13 percent, followed by Frontier Airlines at 13 percent and Delta Air Lines at 12
percent. American Airlines had a 9 percent share of traffic while Spirit Airlines served 6 percent of diverting DEN

passengers. All other carriers combined for the remaining 6 percent of passengers.
TABLE 5.2 AIRLINES USED AT DEN

TOP 25 DOMESTIC
AU TRUE MARKETS

L o an | orven
7 7 27 17 7 1
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Los Angeles, CA
Seattle, WA
Las Vegas, NV
San Francisco, CA
Boston, MA
San Diego, CA
New York, NY (LGA)
Orlando, FL (MCO)
Washington, DC (DCA)
Phoenix, AZ (PHX)
Houston, TX (IAH)
Dallas, TX (DFW)
Philadelphia, PA
Minneapolis, MN
Salt Lake City, UT
Orange County, CA
Atlanta, GA
Tampa, FL
Charlotte-Douglas, NC
Portland, OR
Detroit, Ml
Raleigh/Durham, NC
Chicago, IL (MDW)
San Antonio, TX
Chicago, IL (ORD)
Total Top 25
Total All Markets

34
12
46
74
49
55
43
38
11
32
69
30
14
24
13
55
26
39
4
47
27
17
0
64
47

37
41

19

9
17
11

6
13

6
19
37
12

0

0
11
12
17
18
10
16
15
13

7
17

100
18
0

13
13

9
17
11

6
13

6
19
37
12
15
14
11
12
17
18
10
16
15
13

7
17

0
18
11

13
13

AIRLINE %

39
1

=

0
17
0
6
13
6
19
0
0
15
14
11
12
0
0
10
16
15
13
7
17

31
0
0

cocoooooooly

=
w

Ul OO0 00000000 Oo

TOTAL
DEN
PAX

11,918
8,335
7,712
6,252
5,686
5,385
4,487
3,924
3,867
3,572
3,545
3,064
3,021
2,607
2,605
2,544
2,352
2,301
2,027
1,789
1,634
1,569
1,540
1,471
1,465

94,672

156,107



AIRLINES USED AT COS
United Airlines had the highest

share of catchment area Table 5.3 shows the airlines used and top destinations
passengers at COS, carrying 44 when travelers from the catchment area used COS.
United had the highest share of diverting passengers at
COS, carrying 44 percent of diverting passengers.
Frontier had the second highest share at 23 percent
while American carried 22 percent of travelers and Delta
had a 10 percent share. Other airlines served only 1
percent of diverting COS travelers.

percent of diverting passengers.

TABLE 5.3 AIRLINES USED AT COS

RANK | TOP 25 DOMESTIC AIRLINE %
TRUE MARKETS OTHER
1 6 9 0 2 0

TOTAL
COS PAX

Las Vegas, NV 6,156
2 San Antonio, TX 20 55 24 0 0 5,999
3 Houston, TX (IAH) 96 0 4 0 0 5,493
4 Dallas, TX (DFW) 4 0 96 0 0 4,646
5 Los Angeles, CA 97 0 2 1 0 3,615
6 Phoenix, AZ (PHX) 6 91 2 1 0 3,463
7 Orlando, FL (MCO) 19 70 7 4 0 3,061
8 Minneapolis, MN 20 68 6 6 0 2,765
9 Atlanta, GA 7 46 2 45 0 2,672
10 Salt Lake City, UT 11 0 0 87 2 1,701
11 Seattle, WA 34 0 2 56 8 1,670
12 San Francisco, CA 86 0 7 7 0 1,657
13 San Diego, CA 67 0 9 24 0 1,642
14 Tampa, FL 27 0 55 18 0 1,450
15 Chicago, IL (ORD) 67 0 33 0 0 1,269
16 Baltimore, MD 32 0 32 37 0 1,151
17 Detroit, Ml 54 0 42 4 0 999
18 Pasco, WA 83 0 0 17 0 919
19 Washington, DC (DCA) 70 0 17 13 0 856
20 Honolulu, HI 94 0 2 4 0 852
21 Philadelphia, PA 48 0 43 9 0 813
22 Austin, TX 50 0 50 0 0 793
23 Oklahoma City, OK 64 0 36 0 0 764
24 Omaha, NE 91 0 9 0 0 749
25 New York, NY (LGA) 44 0 56 0 0 731
Total Top 25 39 31 19 10 1 55,887
Total All Markets 44 23 22 10 1 80,238



When PUB catchment area
travelers diverted to alternate
airports, the largest percentage
used United Airlines, followed
by Frontier Airlines, American
Airlines and Delta Air Lines.

5 AIRLINES

DIVERTING PASSENGER AIRLINE USE

Exhibit 5.1 shows the airlines used when travelers from the catchment area originated from any other airport besides
PUB. Overall, United carried the highest number of diverting passengers, with 42 percent, followed by Frontier with 16
percent, American with 14 percent, Delta with 11 percent, Southwest with 9 percent and Spirit with 4 percent. All other
carriers combined for the remaining 4 percent of diverting passengers.

EXHIBIT 5.1 DIVERTING PASSENGER AIRLINE USE
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FACTORS AFFECTING AIR SERVICE DEMAND
AND RETENTION

This section examines several factors that have affected and will continue to affect air service demand in the Pueblo area
and PUBO ability to retain passengers. The factors affecting PUBO ability to retain passengers included in this section are

airfares, nonstop service availability, and the quality and capacity of air service offered at PUB and the competing airports.

PASSENGER ACTIVITY EXHIBIT 6.1 PASSENGER TRENDS
COMPARISON 45,000,000 45,000
To better understand the changes in " 40,000,000 A~ 40,000
passenger volumes at PUB, DEN and COS, 8 35,000,000 35.000
Exhibit 6.1 provides a depiction of originand = I \ /
L A 30,000,000 30,000
destination passengers over the last 10 years  ~
2]
by year ended December 31 passenger ‘g 25,000,000 - 25,000
totals as reported to the U.S. DOT. During § 20,000,000 \ 7~ 20,000
this period: § \ [
PUBO passengers increased at a 3 15,000,000 \ / 15,000
CAGR of 0.6 percent and ranged O 10,000,000 \/\ 10,000
from 3,790 in 2016 to 41,968 5,000,000 l . 5,000
passengers in 2011.
N . 0 T T T T T T T T T 0
1 D E N dpassengers increased at a © N D 6 B A D O
5.5 percent CAGR and ranged from PSS S N DT S T SN S T T S R )
25.8 million in 2010 to 41.8 million Year Ended December 31
in 2019.

COs DEN PUB

1 COSb6 passengers decreased at a
0.5 percent CAGR and ranged from
1.1 million in 2015 to 1.7 million
in 2010.

0&D Passengers: PUB



PUBG6s overall F
fare for the year ended
December 31, 2019, was $194,
which was $57 higher than DEN
and $16 higher than COS.

AIRFARES TABLE 6.1 U.S. DOT AVERAGE DOMESTIC ONE-WAY FARES

AVERAGE ONE- ViV
. . RANK DESTINATION WAY FARE
When a traveler decides which airport to access for DIFF.

travel, airfares play a large role. Airfares affect air service 1 Los Angeles, CA $115 | $211 | $203  ($7)
demand and an airportoés abi 2 Las Vegas, NV $92 | 349 ;156 $63
i . . - 3 Seattle, WA $123 | $194  $146 ($49)
One-way airfares (gxcludlng taxes and Passenger Facility a Houston, TX (IAH) $133  $198 $225  $27
Charges (PFC)) paid by travelers are used to measure 5 San Francisco, CA $139 | $211 | $174 | ($37)
the relative fare competitiveness between PUB, DEN and 6 San Diego, CA $117  $213  $169 ($44)
COS. Fares listed for DEN and COS are for all air ! Dallas, TX (DFW) | $119 | $186 $180  ($5)
. . . 8 San Antonio, TX $112  $90 $213 $101
travelers using the airport and are not reflective of the 9 Phoenix, AZ (PHX) $106  $61  $177 $71
average fare paid only by catchment area travelers 10 Orlando, FL (MCO) $126 $102  $189  $63
diverting to those airports. 1 Boston, MA $184  $273  $229 (343
12 Minneapolis, MN $99  $77  $166  $67
_ 13 New York, NY (LGA) | $171  $218  $180 ($37)
Table 6.12 shows one-way average airfares for the top 25 14 Atlanta, GA $137  $135 $202  $65
catchment area domestic destinations. Average airfares 15 Washington, DC (DCA) | $136 @ $243  $351 $108
are a result of many factors including length of haul, e Salt Lake City, UT $105 | $194 | $206 | $12
o ) ] 17 Philadelphia, PA $160 | $253  $287  $34
availability of seats, business versus leisure fares and 18 Tampa, FL $139 $199 $186 ($13)
airline competition. PUB6 everall average domestic fare 19 Orange County, CA $137 | $228  $202 @ ($26)
for the year ended December 31, 2019, was $194, which ;0 Chicaglo, '('j— (gRD) :1;; :;gz :133 ggg;
. . 1 Portland, OR 1 7 1
was $57 higher than DEN and $16 higher than COS. 55 Detroit, MI $121 $233 $218  (515)
23 Baltimore, MD $143 | $278 @ $285 $7
In individual markets, PUB had the highest fare in 12 of 24 Charlotte-Douglas, NC = $157 $256 $276  $19
the top 25 true markets when compared to diverting 25 Raleigh/Durham, NC | $141 | $237 | 3210 | ($27)
Average Domestic Fare $137 $178  $194  $16

airports, with PUB having a lower fare than COS in 13
markets and a higher fare than DEN in all of the top
25 markets.

3 Source: Diio Mi; Note: Year Ended December 31, 2019; Fares do not include taxes or Passenger Facility Charges



6 FACTORS AFFECTING AIR SERVICE DEMAND AND RETENTION

Exhibit 6.2 tracks the average fares at PUB and each

From 2018 to 2019, the fare diverting airport from the year ended December 31,
differential compared to DEN 2010, through the year ended December 31, 2019.
increased $9 while the fare Based on U.S. DOT airline data, average fares at PUB
differential compared to COS have ranged from $97 (2011) to $226 (2017). The

average fare at DEN ranged from $137 (2010) to $158
(2014). Fares at COS have ranged from a low of $162
(2017) to a high of $211 (2015). Overall, average
domestic fares over the 10-year period increased at a
CAGR of 6.4 percent at PUB, 0.1 percent at DEN and
0.3 percent at COS.

decreased $7.

The fare gap between PUB and all diverting markets

have fluctuated significantly over the past 10 years. From 2010 to 2012, PUB had a lower average fare than DEN and

COS.Since 2012, PUBO6s fare has averaged $48 to $75 higher than I
2019, the fare differential compared to DEN increased $9 while the fare differential compared to COS decreased $7.

EXHIBIT 6.2 10-YEAR AVERAGE DOMESTIC ONE-WAY FARE TREND
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©
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$50 . . . ; . . . . .

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
Year Ended December 31
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NONSTOP SERVICE AVAILABILITY TABLE 6.2 NONSTOP SERVICE COMPARISON

PUB offered nonstop service to AVG WEEKLY
. . . , L . . RANK DESTINATION DEPARTURES
DEN which was not included in Travelers drive to competing airports to access air service for
158 15 0

the top 25 destinations. many reasons, one of which is nonstop service availability. 1 Los Angeles, CA

Table 6.24 compares the level of air service offered at PUB g '—aSS Vt?lga%vxv gg g 8
. eattle,

with that offered at DEN and COS. a Houston, TX (IAH) 90 22 0
5 San Francisco, CA 108 0 0
For the year ended December 31, 2019, PUB had nonstop 6 San Diego, CA 87 0 0
service to DEN which was not included in the top 25 7 Dallas, TX (DFW) 116 33 0
. . . 8 San Antonio, TX 50 2 0
destinations. PUB also had nonstop service to Liberal, KS; 9 Phoenix, AZ (PHX) 150 7 0
however, the service is provided as an originator in Liberal for 10 Orlando, FL (MCO) 71 3 0
one-stop service to DEN, stopping in PUB. There is limited to 11 Boston, MA 64 0 0
no use from PUB passengers going to Liberal and, as such 12 MiheapeliIMI 119 2 0
! ! 13 New York, NY (LGA) 84 0 0
is not considered a secondary nonstop market for PUB 14 Atlanta, GA 119 ) 0
travelers. DEN had service to all 25 of the top 25 markets, 15 Washington, DC (DCA) 28 0 0
with 2,222 weekly departures. COS offered nonstop service 16 Salt Lake City, UT 144 16 0
. 17 Philadelphia, PA 56 0 0
to 11 of the top 25 markets and 145 weekly roundtrips to 18 Tampa, FL 45 0 0
those destinations. 19 Orange County, CA 64 0 0
20 Chicago, IL (ORD) 121 30 0
21 Portland, OR 74 0 0
22 Detroit, Ml 61 0 0
23 Baltimore, MD 57 0 0
24 Charlotte-Douglas, NC 57 0 0
25 Raleigh/Durham, NC 34 0 0
Total Top 25 Frequencies 2,222 145 0
Total All Markets 5,895 211 12
Number of Top 25 Served 25 11 0
Total Destinations Served 214 13 1

4 Source: Diio Mi; Year Ended December 31, 2019



6 FACTORS AFFECTING AIR SERVICE DEMAND AND RETENTION

S
QUALITY OF AIR SERVICE AT COMPETING AIRPORTS

The quality of air service offered by an airport i
which airport to originate travel from. In general, passengers prefer larger aircraft over smaller
aircraft and jet aircraft over turboprop aircraft.

Table 6.3% provides PUB6 ande ac h di ver s i totaldaparturesiby apooaft type for

the year ended December 31, 2019. PUB offered a total of 938 departures and 46,900 seats.
AllofPUB6s departures wer e .Q@mparatevgyi REN affered 366(530ai r cr af t
departures and nearly 40 million seats on a mix of aircraft. COS had 9,932 total departures

with 66 percent of departures on regional jet aircraft.

‘ TABLE 6.3 DEPARTURES BY AIRCRAFT TYPE BY ORIGIN ‘

| AIRCRAFT SEAT TOTAL DEPARTURES
\ TYPE RANGE DEN CO PUB

Turboprop <9 5,628 = =
10-19 367 - -
30-50 61,453 5,086 938
Regional jet 51-70 16,378 1,152 -
71-100 18,777 277 -
70-125 2,118 - -
Narrow body jet 126-160 66,473 1,562 -
>160 130,909 1,855 -
160-240 1,210 - -
Wide body jet 241-300 349 - -
>300 2,868 - -
Total Departures 306,530 9,932 938
% Turboprop Departures 2% 0% 0%
% Regional Jet Departures 32% 66% 100%
Total Seats 39,796,681 1,008,072 46,900

5 Source: Diio Mi; Year Ended December 31, 2019
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